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Engagement, monitoring and responding to

comments Exhibit A
When launching a social media account, be prepared” to monitor the comments that will get
posted. As a public university that values freedom of speech and a robust exchange of ideas, you
should err on the side of letting people have their say when commenting on our social media
properties. When appropriate, engage with commenters and repliers, even if it’s just to like or
reply to their comments or to acknowledge their criticism. Don't delete comments or block users
because they are critical or because you disagree with the sentiment or viewpoint. But you may
remove comments, messages and other communications and restrict access to users who
violate the following guidelines:

e Post violent, obscene, profane, hateful or racist comments or otherwise uses offensive or
inappropriate language

e Threaten or defame

e Post comments that are out of context, off topic or not relevant to the topic at hand

e Disclose personally identifiable information, such as addresses or phone numbers

e Include copyrighted materials

e Fall under the category of spam

e Suggest or encourage illegal activity

e Solicit, advertise or endorse a third-party business or service

e Are multiple successive posts by a single user

e Aredisruptively repetitive posts copied and pasted by multiple users

If a user engages in particularly egregious behavior, or continues to post comments in violation
of our standards (i.e.: replies repeatedly with comments that are off topic and that don't
contribute to meaningful dialogue), you have the the right to ban or hide the user.

Social Media Terms and Conditions

EXHIBIT 1
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https://communications.uoregon.edu/social-media-guidelines



